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Programa Condensado y Calendario del Curso  
 

Subject: (ACFBP IX) Tourism marketing Last update: January 2016 

Major: International Relations  Plan: 401 

Semester: 6th Credits: 3 

 

Week Subject Activities, homework, exams Bibliography 

1 Course introduction 

 Class attendance 

 Mechanist explanation of work 

 Teams integration 

N/A 

2 
Introduction to tourism marketing and 

characteristics of services in tourism marketing 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

3 
Los mercados de consumo y organizacionales en 

turismo: características y comportamiento. 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

4 
Market segmentation, target market selection  and 

positioning 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

5 Tourist destination marketing 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Evidence: marketing research report 

 Theorical exam – conceptual (1) 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

6 Tourist product design and management 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 
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7 Tourist product design and management 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

8 Price stablishment 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

9 Distribution channels 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

10 
Integral marketing communication: publicity, public 

relations and sales promotion 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

11 
Integral marketing communication: publicity, public 

relations and sales promotion 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

12 
Integral marketing communication: direct sales, 

direct and online marketing 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

13 
Integral marketing communication: direct sales, 

direct and online marketing 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 



 

 

Rev.:4                                     Ref: PR-SP-FP-01        FO-SL-FL-03 

Anexo 8.3 
 

Programa Condensado y Calendario del Curso  
 

14 Marketing plan. 

 Explanatory facilitation 

 Notes of class 

 Discussion and debate in class 

 Evidence: document of marketing 
mix strategy of a destination or 

tourist product 

 Theorical test – conceptual (2) 

 Kotler Et Al., 2011 

 Bigné Et Al., 2000 

 Lanquar, 2001 

15 Integration product of learning unit   

16 Results Final results N/A 

17 Tutorial   

18 Second chance course Activities, evidences and exams N/A 

19 Second chance course Activities, evidences and exams N/A 

20 Results Final results N/A 

 
 
 
 

Activities for student 

Class attendance 

Evidences 

Exams 

Presentations 

 
 
 

Evaluation % 

Marketing research report 15 

Conceptual theorical exam (1) 20 

Document  of marketing mix strategy of a destination or touristic product 15 

Conceptual theorical exam (2) 20 
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Integration product of learning unit 25 

Attendance 5 

Total  100 
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